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I t  was back in2@O4 when Vohra was working
as an investment banker in New York that  he
used his evenings and weekends to develop
a business plan and raise the funding needed
to start  h is own spir i ts company. But what to
cal l  i t?

" l 've admired Winston Churchi l l  s ince a
young age, probably when I  f i rst  studied
World War l l , "  says Vohra.  "He was
a tre me n d ou s po l i t ica I  entre pren eu r ,
re lent less and incredibly wi t ty.  And, most
important ly,  h is abi l i ty  to inspire others is
legendary.  Dur ing the War,  the 'Bul ldog
Spir i t '  was born in the UK, engendered out
of  the necessi ty for  inner strength,  resolve,
character,  perseverance and courage under
f i re ( l i teral ly and f igurat ively) .  l t 's  that  Br i t ish
'Bul ldog Spir i t '  f rom which Bul ldog Gin
der ives i ts name."

The Br i t ish inf luence isn' t  just  in the name,
though. Bul ldog is dist i l led by the 25O-year-
old Greenal l 's  Dist i l lery near Manchester
in the north of  England. l t  uses water f rom
Lake Vyrnwy in north Wales,  and wheat f rom
Norfolk in eastern England.

The botanicals,  however,  are def in i te ly
internat ional .  They are what Vohra bel ieves
make his gin stand out f rom the crowd. "We
have the most dist inct ive blend of  botanicals
ever assembled in a gin,  12 botanicals f rom
eight countr ies,  which we source from the
same locat ion every year,  at  great expense,
to ensure consistency of  c l imate and soi l . "

Three of  those botanicals are exclusive
to Bul ldog Gin:  lotus leaf  and dragon eye

(a relat ive of  the lychee) f rom China, and
white poppy seeds from Turkey. Other
botanicals include French lavender,  lemons
and almonds from Spain,  cor iander f rom
Morocco, and the essent ia l  iuniper berr ies
from l ta ly.

I t 's  a combinat ion that is c lear ly working,
as s ince i t  launched in 2OO7 i t  has shown
a phenomenal growth rate.  "According to
lWSR," says Vohra,  "we are the fastest-
growing premium gin brand worldwide for
brands sel l ing over 5O,OOO 9- l i t re cases
annual ly."

I t 's  a growth that 's set  to cont inue since
in January 2014 Bul ldog signed a global
distr ibut ion deal  wi th Gruppo Campari ,
which wi l l  see them oromoted more
vigorously around the wor ld and in the USA
in part icular.  Bul ldog is already avai lable in
over 50 countr ies.

What would Vohra l ike bartenders to know
about mixing with Bul ldog Gin?

"That Bul ldog is the most mixable gin in
the world,  both for  g in and tonics and for
other cocktai is.  We real ly focused a lot  on
the aroma, balanced palate and clean, cr isp,
less-dry f in ish,  I  even enjoy s ipping i t  on the
rocks somet imes!"

Vohra's inspirat ion,  Winston Churchi l l ,  was
noted for his love of  a dr ink and of  the
good things in l i fe.  No doubt one of  the
dist inguished statesman's many pi thy quotes
also mot ivated the Bul ldog Gin CEO: ' l  am
easi ly sat isf ied wi th the very best. '
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